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/0 OF THE WORLDS PLASTIC
GOES INTO ITEMS ONLY USED ONCE

' DITCHPLASTIC’S BIG 4!
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Circularity with Plaine Products
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Four ways to buy
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AT HOME

ON THE GO

The four reuse
models

Business-to-consumer reuse models differ
in terms of packaging ‘ownership’ and the
requirement for the user to leave home to
refill/return the packaging.

REFILL ; RETURN
packaging refilled by user packaging returned to business
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Refill
at home

users refill

their reusable
container at home
(e.g. with refills
delivered through
a subscription

Return service)
on the go

Refill
at home

sssssssnnse

“sssessscnns

Return

on the go

users return the
packaging at a store
or drop-off point
(e.g. in a deposit
return machine or
imailbox)

*Crom Reuice Rethinkina Packaaina bv Ellen McArthur Foundation and New Plastic EFconomyv



Refill at home

USER
BUYS

CONTAINER
k POTENTIAL CHALLENGES

s Attracting customers to the smaller or less impressive refill
packs when placed next to normal full-sized products on
shelves,

5Y,

USER
REFILLS
CONTAINER

* Communicating to users the benefit of buying e.g. 6 in1in
concentrate format.

ben * Ensuring that refills come in packaging that is either

USES reusable, recyclable or compostable.
PRODUCT

USER

ACQUIRES

REFILLS *From Reuse, Rethinking Packaging by Ellen

(in store or online
with home delivery)

McArthur Foundation and New Plastic Fconomv



POTENTIAL CHALLENGES

Motivating users to carry and clean their own containers.

Ensuring that the dispensing system is easy, safe, and
mess-free to use, and that it lives up to the expected
brand experience.

Ensuring brand protection, e.g. that branded dispensers
are filled with the right products.

Building up the required distribution network, including
integrating dispensing systems at retailers.

Complying with product safety standards, policies, and
regulations specific to bulk sales.

*Crom Reuice Rethinkina Packaaina bv Ellen McArthur Foundation and New Plastic EFconomyv



Return on the go

BUSINESS USER
CLEANS AND PURCHASES
REFILLS PRODUCT
(centrally or m (in returnable
decentrally) packaging)

USER
USES
PRODUCT

USER
RETURNS
PACKAGING

(at store or at drop-off
point such as mailbox)

POTENTIAL CHALLENGES

Developing the right deposit and reward scheme. The scheme
needs to incentivise the return of packaging without scaring
customers away with a very high initial deposit.

Ensuring ease of return for users - e.g. by increasing number
and density of drop-off points

Establishing a take-back infrastructure and storage of empties,
e.g. retailers need to buy into this from the outset.

Establishing a local reverse logistics, cleaning, and refilling
infrastructure to ensure economic and environmental feasibility.

Developing a system to keep track of deposits and handle
payouts,

*From Reuse, Rethinking Packaging by Ellen

RAnAvilir EAarimdatinn and Neaw Dlacticn EA~AAanArmyv



Return from
home POTENTIAL CHALLENGES

* Establishing a local reverse logistics, cleaning, and refilling
infrastructure to ensure economic and environmental
feasibility.

* Developing the right deposit and reward scheme. The
m - scheme needs to incentivise the return of packaging
S O SERVICE without scaring customers away with a very high initial
deposit.

* Developing a system to keep track of deposits and handle
payouts.

BUSINESS

SRODUCT ¢+ Reducing the risk of theft of high-value packaging when
rstep sitting on the doorstep upon delivery or return.

* Scaling guickly to maintain affordable prices for customers.

vy *From Reuse, Rethinking Packaging by Ellen

McArthur Foundation and New Plastic Economyv
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